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Jesus
A Story of Enlightenment

Deepak Chopra 

The author of the New York Times  
bestseller Buddha has created a re-imagining 
of another of the world’s most important 
figures—Jesus

Jesus is a fresh and inspirational re-imagining of a young 
man’s transformational journey from carpenter’s son to 
revolutionary leader—the man seen by many as the savior 
of the world.
	 Very little is known or recorded about Jesus in his forma- 
tive years. In the Gospel stories, we witness Jesus’s birth 
and then see him as a young boy of 12 questioning the 
Rabbis in the Temple in Jerusalem. Following this he does 
not reappear until age 30, when he emerges as the potent 
and stirring rebel baptized by John at the River Jordan.  
From his unceremonious birth in Bethlehem to his ultimate  
betrayal in Jerusalem, Jesus is a riveting and soul-stirring 
account of the most remarkable story of all time.

Deepak Chopra , the founder of The 
Chopra Center, is the preeminent teacher of 
Eastern philosophy to the Western World. 
He has been a bestselling author for decades, 
his books have appeared on every bestseller 
list in America, and his writings have sold 

millions of copies. His New York Times bestsellers include Buddha 
and The Third Jesus.

N E W  Y O R K  T I M E S  BESTSELLING AUTHOR 

marketing campaign
• �National Advertising in New York 

Times Book Review
• �National Television Interviews
• �National Radio Interviews, 

Including NPR
• �Promotion on Chopra’s Twice 

Weekly Sirius Radio Show
• �7-City Author Tour
• �Book Sense Campaign
• �Online Promotion

SELF-HELP/SPIRITUALITY
978-0-06-144873-7
$24.95 ($26.95 Can.)
288 pages; 51 × 82
Carton Quantity: 36
Selling Territory: W

3 November n  HarperOne

Chopra  
has sold 20 

million books 
worldwide
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Praise for Buddha:

Also by Deepak Chopra:

Buddha
978-0-06-087881-8 (pb)
Buddha LP
978-0-06-123320-3 (lp)

  F O U R  S T A R S —With its crackling  
dialogue, lush feasts, and bone-crunching 

battles, mind-body guru Chopra’s  
engaging novel has the over-the-top appeal  

of a TV extravaganza like Rome.
— P eople   
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The Eros Effect
How What You Do in the Bedroom 
Can Revitalize Your Life

Shmuley Boteach 

The New York Times bestselling author of 
Kosher Sex shows how to inject passion back 
into both our physical relationships and our 
everyday lives

America has a contradictory relationship with sex. Sex is 
everywhere—in advertisements, sports, magazines, and 
TV—yet studies show that about one third of all married 
couples in America are utterly sexless. New York Times 
bestselling author and host of The Rabbi Schmuley Show, 
Shmuley Boteach delivers a practical and much-needed 
guide to rediscovering the key missing element in our 
lives—eroticism. Boteach explores how we can use sex to 
achieve real intimacy in our relationships and how to make 
sex passionate again, rather than just going through the 
motions. Boteach shows us how to recreate the mystery 
of sex, uncover its erotic allure, and reclaim the passion 
missing from the bedroom and life in general. The Eros 
Effect will not only restore passion and intimacy to our 
bedrooms, it will give us the renewed energy and zeal that 
we have been craving in all aspects of our life.

 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �25-City Radio Satellite Tour
• �Radio Promotions
• �Author Appearances in  

New York, Chicago
• �Online Promotion

FAMILY & RELATIONSHIPS
978-0-06-166835-7
$25.95 ($27.95 Can.)
256 pages; 6 × 9
Carton Quantity: 40
Selling Territory: W

Rabbi  Shmuley Boteach  is host of the daily national radio program The 
Rabbi Shmuley Show on Oprah & Friends XM Satellite Radio and host of the 
award-winning national TV show Shalom in the Home on TLC. He is also the 
international best-selling author of 19 books, including the New York Times 
bestselling Kosher Sex. Rabbi Shmuley is a highly sought-after television and 
radio guest, having appeared on The Today Show, The View, The O’Reilley Factor, 
Good Morning America, and many others. Rabbi Shmuley and his wife Debbie 
have eight children.

4 January n  HarperOne

Some Like It  Hot 

A call to action for passion in our 
relationships and our lives

National  
TV and 

Radio Show 
Host
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The One Thing Holding  
You Back
Unleashing the Power of Emotional 
Connection

Raphael Cushnir 

Proven techniques for accessing the power 
of your emotions to transform your life and 
achieve your goals and dreams

Raphael Cushnir reveals that detachment from our emo-
tions is holding us back. To overcome our impediments 
we need to connect with our emotions, especially those 
we avoid, resist, or dismiss. It’s these emotions that pos-
sess the key to our dreams, and learning to connect with 
them is a rarely taught but important and easily mastered 
skill. Once we access and understand these emotions, our 
dreams can and will come true.
	 The One Thing Holding You Back provides real solutions 
that can be implemented immediately, without outside 
support. Delivering a step-by-step program in accessible 
language, this book offers bona fide examples of people who  
have put the process to work and transformed their lives. 

Raphael  Cushnir  shares his unique 
approach to personal growth and fulfill-
ment with millions of readers as a popu-
lar contributor to O, The Oprah Magazine, 
Beliefnet, and Spirituality & Health. His first 
book, Unconditional Bliss: Finding Happiness 

in the Face of Hardship, was nominated for a Books for a Better 
Life Award in 2000. He lives in Portland, Ore. 
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THE KEY TO YOUR Best possible LIFE 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �National Radio Interviews, 

Including NPR
• �Lecture Tie-Ins
• �Postcard Campaign
• �Online Promotion 

SELF-HELP
978-0-06-089739-0
$24.95 ($26.95 Can.)
224 pages; 51 × 82 
Carton Quantity: 44
Selling Territory: USOM

      There’s only one way to find out what’s keeping  
you from what you really want.

— R aphael       C ushnir      ,  in O magazine

5 January n  HarperOne J
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N E W  Y O R K  T I M E S  BESTSELLER 

The Great Awakening
Reviving Faith and Politics  
in a Post-religious Right  
America

Jim Wallis 

 
 
 

While Washington offers only the politics of blame and 
fear, Jim Wallis has traveled the country and found a 
nation hungry for a politics of solutions and hope. A 
revival is happening in this country and Wallis shows how 
Americans are reinserting themselves into the political 
process and reclaiming government as a force for good. 
He reminds us that religious faith has driven our water-
shed national reforms: the abolition of slavery and the 
civil rights movement among others. The Great Awaken-
ing helps us rediscover our moral center and provides the 
inspiration and concrete plan we need to change politics.

marketing campaign
• �National Broadcast and Print  

Media Campaign
• �Author Appearances in New York, 

Washington DC
• �Online Promotion
• �Official Author Website:  

www.Sojo.net

RELIGION & POLITICS
978-0-06-144488-3
$11.95 ($12.95 Can.)
352 pages; 5A × 8 
Carton Quantity: 24
Selling Territory: W
PUBLISHING HISTORY
HARPERONE
978-0-06-055829-1 (hc)

Unabridged CD
978-0-06-136709-0 (UABCD)
Also by Jim Wallis:
Living God’s Politics
978-0-06-111841-8 (pb)
God’s Politics
978-0-06-083447-0 (pb)

J im Wallis ’s God’s Politics was a New York Times 
bestseller and electrified Americans disenchanted 
with how the Right had co-opted all talk about 
integrating religious values into our politics. A 
leading figure at the crossroads of religion and pol-
itics in America today, Wallis is the author of eight 

books and the founder of Sojourners, a nationwide network of progres-
sive Christians. He lives in Washington, D.C.

6 January n  HarperOne n  Trade Paperback

Foreword by  

Jimmy  
Carter

“God’s Politics made Wallis the best known 
progressive evangelical in the country. . . . 
Here he declares victory: The era of the  
Religious Right is now past.

—Washington Post

   There are many people of the cloth who  
are also in the world—from debt cancellation to the fight 

against AIDS to human rights, they are on the march.  
Jim Wallis isn’t just part of this movement 

—he’s out front carrying a bullhorn.

— B ono   ,  lead     singer       of   U 2

[no room for author pic and 
backlsit covers, etc.]
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NRSV Standard Catholic 
Edition Bible, Anglicized

Harper Bibles

The bestselling NRSV Standard Catholic 
Edition is now available with an elegant navy 
blue cover

This Bible’s unique one-column setting allows people to 
read the Bible as a work of literature. Each book is intro-
duced with original wood-cut art. Overall, this special 
easy-to-read setting makes the Bible a wonderful literary 
experience. The navy blue cover can be seen as being sym-
bolic of Mary, the “Queen of Heaven,” or heaven itself.
	T he New Revised Standard Version is recognized 
in scholarly circles as the most accurate translation into 
English of the original Hebrew and Greek texts. None of 
the new, more sectarian translations have approached its 
standards of elegance and accuracy.

•	 �Includes all 73 books of the Catholic canon 
with anglicized text, a presentation page, and 
a ribbon.

•	 �Includes a concordance to help the reader find 
familiar words and passages

marketing campaign
• �National Advertising in the 

National Catholic Reporter
• �Postcard Campaign
• �Online Promotion
• �Official Website: www.nrsv.net

BIBLE
978-0-06-168983-3
$27.95 ($29.95 Can.)
1,760 pages; 61 × 92
Carton Quantity: 10
Selling Territory: USCOM

Also by Harper Bibles:
NRSV Standard Catholic Edition 
(Tan/Red)
978-0-06-123120-9

Now in Navy Blue!

7 January n  HarperOne

unique  
one-column 
setting with 

original  
woodcuts
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manifesting Mr.  Right 

The Soulmate Secret
Manifest the Love of Your life with 
The Law of Attraction

Arielle Ford 
Foreword by Marci Shimoff

Clear out the emotional baggage of the 
past so you can use the law of attraction to 
deliver your soulmate to your door

The woman who launched the careers of Deepak Chopra, 
Jack Canfield, and Neale Donald Walsch shows readers 
how to take control of their romantic destiny. Finding 
true love is possible for anyone at any age if you’re will-
ing to prepare yourself, on all levels, to become a magnet 
for love. Ford knows this from experience. She used the 
techniques in this book to bring her soulmate into her life  
at age 44. They were engaged six weeks later. 
	U sing a series of processes called “feelingizations”—
feeling in every cell of your being the outcome you want 
to create—Ford teaches readers how to use the law of 
attraction to find their soulmate. This practical guide also 
includes prayers, techniques, projects, and rituals to help 
make room for true love to enter your life. 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �National Radio Interviews, 

Including NPR
• �National Print Coverage in 

Women’s Magazines
• �25-City Radio Satellite Tour
• �Valentine’s Day Round-Ups 
• �Extensive Online Promotion
• �Official Author Website:  

www.fordsisters.com

SELF-HELP
978-0-06-169237-6
$21.95 ($23.50 Can.)
208 pages; 51 × 82 
Carton Quantity: 44
Selling Territory: W

8 January n  HarperOne n  Trade Paperback

Arielle  Ford is the Director of Publicity for Spiritual Cinema Circle and Earth Cinema 
Circle (affiliates of Gaiam). Prior to January 2004, Arielle ran her own PR firm, The Ford 
Group, which she founded in 1987. She is best known for helping to launch the careers of 
Deepak Chopra; Jack Canfield and Mark Victor Hansen of the Chicken Soup for the Soul 
series; and Neale Donald Walsch. She has also handled publicity for Wayne Dyer, Debbie 
Ford, Gary Zukav, Marianne Williamson, Louise Hay, don Miguel Ruiz, and many other 
notable authors, eleven of whom became #1 on the New York Times bestseller
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  The Soulmate Secret will inspire you 
and give you a glimpse  

that this can be a magical journey  
and you can truly attract,   

manifest, and find your soulmate.
— D eepa    k  C hopra     ,  author of Buddha
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marketing campaign
• �National Broadcast and Print 

Media Campaign
• �Postcard Campaign
• �Online Promotion
• �Official Author Website:  

www.learningtoforgive.com

FAMILY & RELATIONSHIPS
978-0-06-123495-8
$13.95 ($14.95 Can.)
240 pages; 5A × 8 
Carton Quantity: 44
Selling Territory: W
PUBLISHING HISTORY:
HARPERONE
978-0-06-123494-1 (hc)

Also by Frederic Luskin:
Forgive for Good
978-0-06-257721-0
Stress Free for Good
978-0-06-0832995-5
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Luskin has brilliantly combined science,  
psychology, and plain ol’ common sense to show us  

how to open our hearts and love again.
— R honda      B ritten      ,  author of Fearless Living

“The secret to lifelong love.” —R edbook    

Forgive for Love
The Missing Ingredient for a Healthy 
and Lasting Relationship

Dr. Frederic Luskin

“Forgiveness is the basis of all success in  
relationships. Dr. Luskin provides the  
necessary insight to not only forgive your 
partner but motivate you as well.”

—John Gray, author of Men are from Mars,  
Women are from Venus

Based on the latest scientific research, this groundbreak-
ing book from the frontiers of psychology and medicine 
offers startling new insights about the power of forgive-
ness in relationships. Forgive for Love delivers a proven 
seven-step program for learning the powerful tools of 
forgiveness. Instead of allowing our grudges to turn into 
lifelong battles, Dr. Luskin shows how we can make peace 
with our partners and recover the core reasons we chose 
to be with them in the first place.

Dr.  Frederic  Luskin is the author of 
Forgive for Good and one of the world’s lead-
ing researchers and teachers of forgiveness. 
Dr. Luskin is the Director of the Stanford 
Forgiveness Projects, a series of research proj-
ects that investigate forgiveness methods. 
He holds an appointment at the Stanford 

Center on Conflict and Negotiation as a senior fellow and is an 
associate professor at the Institute of Transpersonal Psychology. 
He lives in Palo Alto, CA.

9 February n  HarperOne J
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The origins of life 

Signature in the Cell
DNA Evidence for Intelligent Design

Stephen C. Meyer

The first major scientific argument  
for Intelligent Design by a leading scientist

Signature in the Cell is the first major statement by a  
scientist explaining intelligent design and revealing its 
explanatory power for the origin of life on earth. In this 
thoughtful and challenging book, Stephen Meyer summa-
rizes and critiques current evolutionary theories and goes 
on to show that the evidence itself makes a strong case 
for intelligent design.
	T his book shows that the argument for intelligent 
design from DNA is not based on ignorance or a desire to 
“give up on science,” but instead upon just the opposite: 
our growing scientific knowledge of the inner workings of 
the cell and our knowledge of the cause-and-effect struc-
ture of the world. For this reason the argument for design 
can be formulated as a rigorous scientific argument. In 
fact, the argument for intelligent design from DNA is 
based on the same method of scientific reasoning that 
Charles Darwin himself used.

•	 �February 12, 2009 is the 200th anniversary  
of Darwin’s birth and November 22, 2009  
is the 150th anniversary of the publication of   
The Origin of Species

marketing campaign
• �National Advertising in the 

Chronicle of Higher Education
• �National Broadcast and Print 

Media Campaign
• �National Radio Interviews, 

Including NPR
• �Academic Marketing

RELIGION & SCIENCE
978-0-06-147278-7
$25.95 ($27.95 Can.)
288 pages; 6 × 9 
Carton Quantity: 40
Selling Territory: W

Stephen C.  Meyer,  Ph.D.  is the director and Senior 
Fellow of the Center for Science and Culture at the 
Discovery Institute in Seattle. Meyer set off a firestorm 
of media and political attention when the Smithsonian 
Institution published his pro-Intelligent Design paper in  
2005. Meyer has been featured on national television 
and radio programs such as the Jim Lehrer News Hour,  
CBS Sunday Morning, NBC Nightly News, ABC Nightly 

News, Good Morning America, Nightline, Paula Zahn Now, Topic A with Tina Brown,  
Weekend Live with Tony Snow, The Big Story with John Gibson, Fox TV News, and 
The Tavis Smiley Show. He has also been the subject of two front pages stories 
in the New York Times.

10 APRIL n  HarperOne
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“The Debut of a Major Voice.” —Paul Hawken 

The Green Collar Economy
A Revolutionary Plan to End  
Global Warming, Beat Poverty,  
and Unite America

Van Jones 

The award-winning human rights activist 
and advisor to policy makers and presidential 
candidates delivers a 21st-century economic 
plan to rescue working class Americans

Renowned activist Van Jones gives voice to a different 
kind of environmentalism, one deeply rooted in the lives 
and struggles of ordinary people. First, Jones explains 
why the current “eco-elite” top-down approach to the 
environmental crisis of tree-hugging radicals and rich 
whole-foods shoppers won’t create the change necessary 
to solve the ecological crisis on a global scale. 
	N ext, Jones lays out a plan for a national commit-
ment to job training, employment, and entrepreneurial 
opportunities in the emerging green economy, through 
which we can slow global warming and lift up the nation’s 
struggling working class. Provocative and inspirational, 
The Green Collar Economy is not a dire warning but rather a 
positive, solution-oriented call to action.

Van Jones  is the founder and president of Green For All. As an  
advocate for the toughest urban constituencies and causes, Jones  
has won many honors, including the 1998 Reebok International 
Human Rights Award, the international Ashoka Fellowship, 
selection as a World Economic Forum “Young Global Leader,” 
and the Rockefeller Foundation “Next Generation Leadership” 
Fellowship. Jones worked successfully with Congress to pass the 
Green Jobs Act of 2007. That path-breaking, historic legislation 
authorized $125 million in funding to train 35,000 people a year 
in “green-collar jobs.” A 1993 Yale Law graduate, Jones is also a 
husband and father.

marketing campaign
• �National Print Advertising in  

New York Times Book Review,  
San Francisco Chronicle

• �National Broadcast and Print 
Media Campaign

• �National Radio Interviews, 
Including NPR

• �Author Appearances in New York 
City, Los Angeles, San Francisco, 
Portland, Seattle

• �Online Promotion 

ENVIRONMENTALISM 
978-0-06-165075-8
$25.95 ($27.95 Can.)
256 pages; 6 × 9
Carton Quantity: 36
Selling Territory: W

11 October 2008 n  HarperOne
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From the  
man Thomas 

Friedman said is 
“not to be under-

estimated.”

now



 available

october


 2008
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ONE NATION,  UNDER GOD 

God in the White House:  
A History
How Faith Shaped the Presidency 
from John F. Kennedy to  
George W. Bush

Randall Balmer 

One of America’s top historians explores  
the role of faith in presidencies during the 
last half century

Beginning with JFK’s presidential campaign and ending 
with the George W. Bush White House, Randall Balmer 
explores the role religion plays in the personal and politi-
cal lives of America’s presidents. Balmer shows how these 
change according to the times and what they say about 
the man sitting in the Oval Office.
	 By exploring how religion affected our presidents’ per-
sonal lives, policies, and campaigns, Balmer reveals that 
religion is one of the primary influences on our nation’s 
leaders. God in the White House: A History offers a new lens 
through which to see these extraordinary individuals and 
to understand our political landscape.

marketing campaign
• �National Advertising in the 

Chronicle of Higher Education
• �Academic Marketing
• �Online Promotion

HISTORY
978-0-06-087258-8
$14.95 ($16.25 Can.)
256 pages; 5A × 8 
Carton Quantity: 44
Selling Territory: W
PUBLISHING HISTORY:
HARPERONE
978-0-06-073405-3 (hc)

Randall  Balmer is professor of American religious history at Barnard  
College and Columbia University, and is a visiting professor at Yale 
University Divinity School. He is editor-at-large for Christianity Today 
and has published 11 books, including Mine Eyes Have Seen the Glory: A 
Journey into the Evangelical Subculture in America, which was made into a 
three-part documentary for PBS. He lives in Woodbury, CT.

12 February n  HarperOne n  Trade Paperback
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Balmer wisely counsels skepticism that candidates’ 
religious statements foretell moral governance.

— B oston      G lobe  

A very readable overview by a scholar who is  
blessedly skilled at writing for the  

general reader as well as for his peers.
— B oo  k s  &  C ulture    
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Living Outside the Box 

An Altar in the World
A Geography of Faith

Barbara Brown Taylor 

The critically acclaimed author of Leaving 
Church continues her spiritual journey by 
revealing how she learned to encounter the 
sacred everywhere in the world

With delicate, thought-provoking prose and a voice remi-
niscent of Anne Lamott and Elizabeth Gilbert, An Altar in 
the World will appeal to anyone seeking more meaning 
and spirituality in their everyday lives. In these pages 
Barbara Brown Taylor shares how she developed new 
skills for encountering God far beyond the walls of the 
church. From simple practices (walking, working, getting 
lost) to deep meditations (on prayer, giving blessings, and 
on having skin), each chapter reveals meaningful ways to 
find the sacred in the small things we do and see. Through 
her expert guidance, we learn to live with purpose, pay 
attention, slow down, and revere the world we live in. 

•	 Leaving Church has sold more than 50,000 copies

marketing campaign
• �National Broadcast and Print  

Media Campaign
• �National Print Profiles 
• �Lecture Tie-ins
• �Book Sense Campaign
• �Online Promotion 

RELIGION
978-0-06-13-7046-5
$24.95 ($26.95 Can.)
256 pages; 51 × 82
Carton Quantity: 40
Selling Territory: W

Also by Barbara Brown Taylor:
Leaving Church
978-0-06-087263-2 (pb)

Barbara Brown Taylor  has been 
interviewed on CNN Live Today and Fresh Air 
and was featured in the Los Angeles Times, USA 
Today, Detroit Free Press, and Miami Herald. She  
is one of America’s most renowned preachers 
and was named one of the 12 most effective 
preachers in the English-speaking world in 

1996 by Baylor University. Taylor teaches at Piedmont College 
and is adjunct professor of Christian spirituality at Columbia 
Theological Seminary. She lives in Habersham County, GA with 
her husband, Ed.

13 February n  HarperOne

“Wonderfully crafted . . .  
this memoir is a soulful conversation.”

— S an   D iego     T ribune    
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Praise for Leaving Church:
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Encyclopedia of 5,000 Spells

Judika Illes

Five thousand spells spanning five thousand  
years of magical history from Earth’s every corner

A treasure trove of spells and rituals rooted in magical and spiritual 
traditions from all over the world, this book is the authoritative, com-
prehensive, and essential pop-reference for anyone who is interested in 
folklore, mythology, or magic. 

•	 �The Encyclopedia of 5,000 Spells and The Element Encyclopedia 
of Witchcraft were both One Spirit Book Club Selections

E n t e r  t he   W o r l d  o f Folklore, Myth, &  Magic

SPIRITUALITY
978-0-06-171123-7
$34.95 ($37.95 Can.)
1120 pages; 78 × 95
In-text illustrations 
throughout
Carton Quantity: 8
Selling Territory: US

Encyclopedia of Spirits

Judika Illes

The essential book for working with supernatural beings

Spirits permeate every corner of our culture, and the Encyclopedia of 
Spirits explains who they are and how we can persuade them to help 
us land a job, find our true love, conceive a child, protect our distant 
loved ones, or heal our ailments. Beautifully packaged with illustrations 
throughout, the Encyclopedia of Spirits provides an overview of the role 
of spirit communication in history and a guide to spirit work.

Marketing Campaign for both books
• �Advertising in Regional Bookseller Holiday Catalogs
• Syndicated Print Feature
• �25-City National Radio Campaign
• �Online Promotion Including Sponsorship of Beliefnet GLOW 

Newsletter and a Blog Outreach Campaign
• �Official Author Website: www.judikailles.com

SPIRITUALITY
978-0-06-135024-5
$29.95 ($31.95 Can.)
1,120 PAGES; 78 × 95
Illustrated Throughout
CARTON QUANTITY: 8
SELLING TERRITORY: W

Judika Illes has spent her life researching astrology, mythology, Kabbalah, Egyptian 
mysteries, and spiritual, magical, and healing traditions from all over the earth. She is a spell 
collector, fortune teller, psychic practitioner and spirit worker, certified aromatherapy consul-
tant, independent scholar, writer, and teacher. Illes is the author of the The Element Encyclopedia 
of Witchcraft, and Pure Magic. She lives in Teaneck, NJ.

More than 
120,000 

copies sold 
worldwide
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N ew   Y ork    T imes     Bestselling Author

Bonhoeffer

Eric Metaxas

From the author of the bestselling Amazing 
Grace, a riveting biography of the author, 
resistance leader, and martyr who stood up 
to Hitler and inspired the world

In every crisis, there is a figure who provides the moral 
clarity so others may see more clearly. For the twentieth cen-
tury and the terrifying rise of Nazism, that man is Dietrich  
Bonhoeffer. In April 1945, just three weeks before the end 
of the war, the Nazis brutally hanged this revolutionary  
German theologian for his role in the assassination plot to  
kill Adolf Hitler. Since then, Bonhoeffer’s writings and his  
significance have grown so that he remains one of the most  
fascinating and complex figures of the 20th century.
	 Eric Metaxas provides the first popular biography of 
Dietrich Bonhoeffer, whose statue stands besides nine 
other martyrs of the twentieth century on the face of 
Westminster Abbey. Read and quoted by such leaders as 
Nelson Mandela and Desmond Tutu, Bonhoeffer’s books 
have sold millions of copies. No one has had a greater 
impact on the modern church.

Marketing Campaign
• �National Radio Campaign
• �Postcard Campaign
• �Online Campaign
• �Official Author Website: 

www.ericmataxas.com

BIOGRAPHY
978-0-06-156639-4
$24.95 ($26.95 Can.)
304 pages; 6 × 9; 
Carton Quantity: 32
Selling Territory: W

Also by Eric Metaxas:
Amazing Grace
978-0-06-117388-2 (pb)

Eric  Metaxas is the author of the New 
York Times bestseller Amazing Grace, Everything 
You Always Wanted to Know About God (But 
Were Afraid to Ask), Everything Else You Always 
Wanted to Know About God, and 30 children’s 
books. He is founder and host of Socrates in 

the City in New York City, where he lives with is wife and daugh-
ter. His writing has appeared in the New York Times, Atlantic, 
Washington Post, Books & Culture, Christianity Today, Marks Hill 
Review, and First Things. He also has three Grammy® nominations 
for Best Children’s Recording.
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Praise for Eric Metaxas:

A n  irresistible             writer      .
— B oo  k s  &  C ulture    
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A book sense favorite Author

A Hell of Mercy
A Meditation on Depression and the 
Dark Night of the Soul

Tim Farrington 

 
 
 

In this poignant exploration of the dark night of the soul, 
acclaimed novelist Tim Farrington writes with heart-
rending honesty as he explores his lifelong struggle with 
depression and seeks to unravel the profound connection 
between depression and the spiritual path. Asking the 
difficult questions, such as when is depression a part of 
your identity and when it holds you back, A Hell of Mercy 
is an examination of the human condition for anyone who 
has ever faced depression or watched someone they love 
struggle.

•	 �The Monk Downstairs was a New York Times 
Notable Book 

Tim Farrington  is the author of Lizzie’s War, 
The Monk Downstairs, and The Monk Upstairs, 
as well as the critically acclaimed novels The 
California Book of the Dead and Blues for Hannah. 
He lives in Virginia Beach, VA.

marketing campaign
• �National Print Media Campaign
• �Book Sense Campaign
• �National Review Attention
• �Online Promotion

PSYCHOLOGY/SPIRITUALITY
978-0-06-082518-8
$19.95 ($21.50 Can.)
128 pages; 51 × 76 
Carton Quantity: 40
Selling Territory: W

Also by Tim Farrington:
Lizzie’s War
978-0-06-083448-7 (pb)
The Monk Downstairs
978-0-06-112242-2 (pb)
The Monk Upstairs
978-0-06-085956-5 (pb)

16 February n  HarperOne
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“Farrington lays out his relationship to both 
religious suffering and clinical solutions with 
intellectual rigor and great candor. A Hell of 
Mercy is an important book.”

—Darcey Steinke, author of Suicide Blonde

   For all of us craving salvation, this is essential 
reading, a mysterious atlas of the sacred.

— E ric    W ilson     ,  author of Against Happiness

Farrington is both a guide and a muse;  
his honesty invites introspection and hope.

J ulia     C a m eron    ,  author of The Artist’s Way
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Misquoting  
Jesus has  

sold more than 
250,000  

copies

   Contains so much earnest humility 
that he will find sympathetic readers  

even among believers. . . . Ehrman’s clarity  
is something to emulate.

— N ewswee      k

God’s Problem
How the Bible Fails to Answer Our Most  
Important Question—Why We Suffer

Bart Ehrman 

 
 
 

The author of the New York Times bestseller Misquoting 
Jesus discusses his personal anguish upon discovering the 
Bible’s contradictory explanations for suffering, and tells 
how this realization caused him to lose his faith altogether. 
Why does an all-knowing, benevolent God permit war, 
disease, natural disasters, abuse, pain, and death? If God 
is not responsible, who is? People often quote the Bible 
in times of questioning and despair to provide answers. 
But, surprisingly, the Bible does not have one answer but 
many, often contradictory answers. In God’s Problem, a top 
Bible scholar reveals the Bible’s central and often conflict-
ing responses to suffering.

N E W  Y O R K  T I M E S  BESTSELLER 

marketing campaign
• �National Advertising in New York 

Times Book Review
• �National Broadcast and Print 

Media Campaign
• �National Radio Interviews, 

Including NPR
• �Online Promotion

RELIGION
978-0-06-117392-9
$15.95 ($17.25 Can.)
304 pages; 5A × 8 
Carton Quantity: 36
Selling Territory: W
PUBLISHING HISTORY:
HARPERONE
978-0-06-117397-4 (hc)

Unabridged CD
978-0-06-145642-8 (UABCD)
Also by Bart Ehrman:
Misquoting Jesus
978-0-06-085951-0 (pb)

Bart D.  Ehrman is the James A. Gray  
Professor of Religious Studies at the University  
of North Carolina, Chapel Hill. A leading 
authority on the early Church and the life of  
Jesus, he has been featured in Time magazine  
and has appeared on NBC Dateline, The Daily  

Show with Jon Stewart, CNN, The History Channel, major NPR 
shows, and other top media outlets. He is the author of 20 books  
and lives in Durham, NC.

“A serious inquiry . . . Ehrman pursues it with 
an energy and goodwill that invite further 
conversation with sympathetic and unsym-
pathetic readers alike.”

—Stanley Fish in the New York Times

17 March n  HarperOne n  Trade Paperback

J
U

M
P

 
T

O

 

T H E

I N
D

E
X

Ł



“THE BRITISH INDIANA JONES.”—Wall Street Journal

The Lost Ark of the 
Covenant
Solving the 2,500 Year Old Mystery  
of the Fabled Biblical Ark

Tudor Parfitt 

Discover the hidden history and secret 
location of one of the world’s most sacred 
objects

This is the real-life account of professor and adventurer 
Tudor Parfitt’s effort to recover the revered artifact that 
contained the original Ten Commandments tablets. This 
relic, which is sacred to Judaism, Christianity, and Islam, 
mysteriously disappeared thousands of years ago with the 
destruction of the Temple in Jerusalem. Parfitt follows 
every lead in his quest, investigating ancient documents 
and codes and employing modern genetic evidence. He is 
shot at, ambushed, and arrested in Africa, and narrowly 
escapes being kidnapped in Yemen. As he travels the 
world, Parfitt is aided by mystics, holy men, charlatans, 
tribal elders, and scheming politicians. Through this vivid 
account we discover the unknown history of the lost Ark, 
and examine the claims of a tribe in southern Africa who 
say they know its final resting place.

Professor Tudor Parfitt  life’s work has been tracking 
down the lost tribes of Israel in Africa and Asia. He is Professor 
of Jewish Studies at London’s prestigious School of Oriental and 
African Studies and Fellow of the Oxford Centre of Hebrew and 
Jewish Studies. In 2006 he was appointed Distinguished Visiting 
Fellow at Harvard University. He wrote and presented In Search 
of the Sons of Abraham for Channel Four, has written a number 
of documentaries for the BBC, and was the subject of an epi-

sode of CBS’s 60 Minutes. He divides his time 
between London and the Templar region of the 
South Aveyron.

marketing campaign
• �National Print Media Campaign
• �Online Promotion

RELIGION
978-0-06-13-7104-2
$14.95 ($16.25 Can.)
384 pages; 5A × 8
16-page Color Insert
Carton Quantity: 40
Selling Territory: USCOM
PUBLISHING HISTORY:
HARPERONE
978-0-06-137103-5 (hc)

Unabridged CD
978-0-06-146849-0
(UABCD)

18 march n  HarperOne n  Trade Paperback

 Includes  
a map of  

the author’s 
journeys

Photos © Kevin Evans
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The Historic Footprint of Jesus 

The Final Days of Jesus
The Archaeological Evidence

Shimon Gibson 

Based on decades of excavating the most 
important sites in Israel, a world renowned 
archaeologist reveals what really happened 
during the final days of Jesus’s life

Ever since the Gospels were written there have been ques-
tions about the momentous events that occurred during 
the final days of Jesus in Jerusalem, notably his trial before 
Pontius Pilate, and his subsequent execution by crucifixion. 
Through the ages theologians and historians have grap-
pled with this important subject, but few have had direct 
access to the ancient buried city of Jerusalem, let alone 
to remains dating specifically from the time of Jesus. The 
Final Days of Jesus is the first book of its kind to examine 
this important time using the full array of archaeological  
finds. It contains details about previously unknown con-
nections to Jesus, including: 

•	� The remains of a 1st-century house where Jesus was 
imprisoned before being taking to Pilate

•	 The place of the trial of Jesus

•	� The surprising location of the rock where Jesus is 
said to have been crucified 

•	� The Tomb of the Shroud near the foot of Mount 
Zion holds the remains of a mummified man dating 
to the time of Jesus

marketing campaign
• �National Advertising in Biblical 

Archaeology Review
• �National Broadcast and Print 

Media Campaign
• �National Radio Interviews, 

Including NPR
• �Book Sense Campaign
• �Online Promotion

RELIGION/ARCHAEOLOGY
978-0-06-145848-4
$27.95 ($29.95 Can.)
256 pages; 6 × 9 
Two 8-page color inserts
Carton Quantity: 36
Selling Territory: W

HarperLuxe
978-0-06-172000-0
$27.95 ($29.95 Can.)

S h i m o n  G i b s o n  is a world-renowned 
archaeologist who specializes in the Holy Land.  
Gibson is the co-editor of the Archaeological 
Encyclopedia of the Holy Land and the editor of 
The Illustrated Dictionary & Concordance of the 
Bible. The director of many of the most signi-
ficant excavations and field surveys over the 

past 20 years in Israel and Palestine, Gibson is currently direct-
ing excavations on Mount Zion. 
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N ew   Y ork    T imes     Bestseller 

Why Good People Do  
Bad Things
How to Stop Being Your  
Own Worst Enemy

Debbie Ford 

 
 

The New York Times bestselling author and radio personal-
ity reveals the two contradictory forces that exist within 
each of us: the force that compels us to give and receive 
love, be contributing members of our community, and 
succeed in our endeavors; and the force that holds us 
back, sabotages our best efforts, and repeatedly steers us 
in a direction that is inconsistent with our deepest goals 
and values. By revealing the signposts that lead to disaster,  
Debbie Ford helps us recognize the devastation of denying 
our own and other people’s darker characteristics and helps 
us to heal this split. Through honesty and Ford’s candor, 
we learn the traps of self-deception and self-sabotage and 
gain the tools to be the person we always intended to be.

•	 Debbie Ford has sold more than 1.5 million books

Debbie  Ford is the national bestselling author 
of Dark Side of the Light Chasers, Secret of the Shadow, 
Spiritual Divorce, The Right Questions, and The Best Year 
of Your Life. She conducts workshops across the coun-
try. She lives in La Jolla, CA with her son.

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �National Radio Interviews, 

Including NPR
• �Online Promotion
• �Official Author Website: 

www.debbieford.com

SELF-HELP
978-0-06-089738-3
$13.95 ($14.95 Can.)
256 pages; 5A × 8 
Carton Quantity: 44
Selling Territory: W
PUBLISHING HISTORY:
HARPERONE
978-0-06-089737-6 (hc)

Unabridged CD
978-0-06-145269-7 (UABCD)

Also by Debbie Ford:
The Right Questions
978-0-06-251784-5 (pb)
The Best Year of Your Life
978-0-06-083294-0 (pb)

20 march n  HarperOne n  Trade Paperback

©
 J

er
em

ia
h 

Su
lli

va
n

“Ford’s most  
  important  

  and brilliant   
   book.”

—Andrew  
 Harvey

“Debbie Ford guides the reader on an essential 
journey from loss and despair to emotional 
wholeness and spiritual transformation.”

—Deepak Chopra

  In this book, Debbie Ford brilliantly exposes  
the greatest human tragedy: the loss of the authentic self 

by ineffective parenting and the resulting split  
that ravages the life of the self and its consequences for 

others. I heartily recommend this book to everyone.

— H arville        H endri     x ,  P h . D . ,  

author of Getting the Love You Want

J
U

M
P

 
T

O

 

T H E

 

I N
D

E
X

Ł



RISING MEDIA STAR 

Red, White, and Muslim
My Story of Belief

Asma Gull Hasan 

A paradigm-shifting glimpse into the life of a 
young American Muslim woman who argues 
that you do not have to give up your Islamic 
faith in order to be a strong, independent 
American woman

For Asma Gull Hasan, a young American-born Muslim,  
woman journalist, and lawyer, being a Muslim is not 
merely a matter of birth, but a matter of choice and faith. 
In Red, White, and Muslim Hasan argues that Islam is not 
the misogynistic, oppressive belief system of common 
perception, but a faith tradition that has as many varied 
interpretations as Christianity. She articulates a vision of 
Islam that is ethnically diverse, tolerant of others, and sup-
portive of the rights of women. 
	H asan’s personal relationship with her religion inspires 
a new understanding and appreciation of a frequently mis-
understood tradition. She successfully articulates a vision 
of one of the world’s greatest religions that readers will 
find engaging and challenging as well as enlightening.

Asma Gull  Hasan was born in Chicago to Pakistani immi-
grant parents and grew up in Colorado. As a Glamour blogger, 
a contributor to the New York Times, San Francisco Chronicle, and 
Denver Post and the author of the acclaimed American Muslims 
and Why I Am a Muslim, she has become recognized as an articu-
late and persuasive Islamic American voice. She is interviewed 
on national cable news about once a month, including Fox News 
and MSNBC. She frequently is called upon to speak about being 
an American Muslim woman, growing up Muslim in America, 
and Islam.

marketing campaign
• �National Television Interviews 
• �National Radio Interviews, 

Including NPR
• �Lecture Tie-Ins 
• �Online Promotion

RELIGION
978-0-06-167375-7
$14.95 ($16.25 Can.)
176 pages; 5A × 8
Carton Quantity: 76
Selling Territory: W

21 march n  HarperOne n  Trade Paperback

“Hasan will rock your stereotypes about  
Islam in this refreshing book.”

— F areed      Z a k aria    ,  author of The Post-American World
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Publishers Weekly Bestseller 

The Promise
God’s Purpose and Plan for When  
Life Hurts

Jonathan Morris 

Fox News Channel’s globetrotting ethics 
analyst and Catholic priest explores the 
central questions people have when they 
confront bad news: Why me? Why does God 
allow us to suffer?

Father Jonathan Morris peels back the layers of questions 
that arise when someone asks the question “why me?” 
Father Jonathan not only writes about how to understand 
and live with suffering, he also poses the toughest ques-
tion to God: why do we suffer under a benevolent God? 
Next he delves into how to be healed from the spiritual, 
emotional, and even physical scars left behind by suffer-
ing. He offers six principles for living a free life, or a life 
free of the fear that God is not there for us. He concludes 
with a captivating dialogue between a priest and a parent 
whose daughter is abused and then murdered, making real 
the deepest issues we all wrestle with. The Promise offers 
something for every reader—a how-to and profound med-
itation on reality in one book.

Father Jonathan Morris ,  LC  was ordained a Roman 
Catholic priest on December 24, 2002 in Rome, Italy. He has 
served as a religious news analyst and commentator for sev-
eral domestic and international channels including CNN, Sky 
News, and the BBC. He also served as a theological advisor to 
Mel Gibson during the making of The Passion of the Christ. He is 
a regular news contributor for the Fox News Channel, where 
he offers ethical and moral commentary to regular news items. 
Father Jonathan resides in Rome.

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �Online Promotions
• �Official Author Website: 

www.fatherjonathan.com

RELIGION
978-0-06-13-5342-0
$14.95 ($16.25 Can.)
240 pages; 5A × 8
Carton Quantity: 40
Selling Territory: W
PUBLISHING HISTORY:
HARPERONE
978-0-06-135341-3 (hc)

A persuasive invitation to a fuller life.
— R ev  .  R ichard       J ohn    N euhaus      ,  F irst     T hings   

22 March n  HarperOne n  Trade Paperback
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POWER TO THE PEOPLE 

A People’s History of 
Christianity
The Other Side of the Story

Diana Butler Bass 

A new history reveals the grassroot move-
ments in Christianity that preserved Jesus’s 
message of social justice for 2,000 years and 
their impact on the church today

In the same spirit as Howard Zinn’s groundbreaking work 
The People’s History of the United States, Diana Butler Bass 
reveals the under-reported and recorded movements, 
personalities, and spiritual practices that continue to 
inform and ignite contemporary Christian activism and 
social justice reforms in the name of Jesus. The book will 
offer up a much-needed “other side of the story” for pro-
gressive Christians, drawing from examples of alternative 
practices in every period of Christian history, including:

•	� Care for the environment and celebrating  
God in nature

•	� Defining compassion, hospitality, and social justice 
as the primary function of the church 

•	� Pacifism as the dominant Christian response to war

•	� Highlighting the female attributes of God

•	� Celebrating human sexuality as a gift from God

This is the book that progressives and liberals have been 
waiting for—a deeply researched history of Christianity 
that sheds new light on the underreported personalities 
and movements of the faith.

marketing campaign
• �Advertising in Christian Century 

and Relevant Magazine
• �National Radio Interviews, 

Including NPR
• �National Review Attention
• �Lecture Tie-Ins 
• �Online Promotion

RELIGION/HISTORY
978-0-06-144870-6
$25.95 ($27.95 Can.)
336 pages; 6 × 9
Carton Quantity: 36
Selling Territory: W

Also by Diana Butler Bass:
Christianity for the Rest of Us
978-0-06-085949-7 (pb)

Diana Butler Bass  is the author of six books on American 
Protestantism, including Christianity for the Rest of Us, Strength for 
the Journey, and The Practicing Congregation. She earned her Ph.D. in 
Church History from Duke University and has served on the faculty  
at the University of California at Santa Barbara, Rhodes College, 
and Virginia Theological Seminary. From 1995–2000 she wrote a 
weekly column on American Religion for the New York Times syndi-

cate and is a popular speaker at retreats and workshops across the country. She lives in 
Alexandria, VA.
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Saving Jesus from  
the Church
How to Stop Worshipping Christ  
and Start Following Jesus

Robin Meyers 

A powerful voice from the pulpit argues 
against the churches’ obsession with  
“right belief” and restores the true mission 
of the faith — following Jesus

Robin Meyers believes a new Reformation is required in 
which the obsession with personal salvation is abandoned 
and the purpose of religion is re-imagined. He reminds us 
that the question for our time is not, what do I need to 
believe about Jesus to be saved, but what do I need to do 
now that I’ve heard the Sermon on the Mount?
	T his is not a call to the church to move to the far Left 
or to try something brand new. Rather, it is the recovery of 
something very old. Saving Jesus from the Church shows us 
what it means to be a Christian and how to follow Jesus’s  
teachings today, recasting core Christian concepts in mod-
ern, straightforward language, with chapter titles such as:

•	 Jesus as Teacher, not Savior

•	 Christianity as Compassion, not Condemnation

•	 Prosperity as Dangerous, not Divine

•	 Discipleship as Obedience, not Control

•	 Religion as Relationship, not Righteousness

A new Voice for Christianity 

marketing campaign
• �National Advertising in 

Christian Century
• �National Broadcast and Print 

Media Campaign
• �National Radio Interviews, 

Including NPR
• �Online Promotion

RELIGION
978-0-06-156821-3
$25.95 ($27.95 Can.)
256 pages; 51 × 82 
Carton Quantity: 40
Selling Territory: W

For over 20 years, Robin Meyers  has been pastor of Mayflower Congre-
gational Church, an “unapologetically Christian, unapologetically liberal” 
church in one of the most conservative states in the country. He is a profes-
sor in the Philosophy Department at Oklahoma City University, a syndicat-
ed columnist, and award-winning commentator for National Public Radio. 
Meyers has appeared on Dateline NBC, ABC World News Tonight, and the 
NewsHour with Jim Lehrer. Meyers writes regularly for The Christian Century 
and is the author of four books. He and his wife, Shawn, have three children. 
They live in Oklahoma City.
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SuperSense
Why We Believe in the unbelievable

Bruce Hood 

In the vein of Blink, a world-famous  
scientist explores why we are hard-wired 
with a “super sense” that shapes our  
intuitions and superstitions and is essential 
to how we understand the world

A recent Gallup poll found that 93% of Americans believe 
in some form of supernatural phenomena, such as telepa-
thy, deja vu, ghosts, and past lives. Do you cross your 
fingers, knock on wood, avoid walking under ladders, or 
step around black cats?
	I nnate belief in things beyond what’s rational or 
natural are common to humans. In fact, according to 
award-winning cognitive scientist Bruce Hood, this “super 
sense” is something we’re born with and essential to the 
way we learn to understand the world. We are inclined 
from the start to think that there are unseen patterns, 
forces and essences inhabiting the world. Therefore it is 
unlikely that any effort to get rid of supernatural beliefs, 
or the superstitious behaviors that accompany them, will 
be successful. We couldn’t live without them! Moreover, 
these beliefs are essential in binding us together as a soci-
ety. This way of thinking is unavoidable and it may be part 
of human nature to see ourselves connected to each other 
at this deeper level.

HardWired to Believe 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �National Radio Interviews, 

Including NPR 
• �Author Appearances in Boston, 

New York, New Haven
• �NPR Sponsorships 
• �Online Campaign

RELIGION & SCIENCE
978-0-06-145264-2
$25.95 ($27.95 Can.)
320 pages; 6 × 9 
Carton Quantity: 28
Selling Territory: WBruce M.  Hood  is the Chair of the Cogni-

tive Development Center in the Experimental 
Psychology Department at the University of 
Bristol. He was a research fellow at Cambridge, 
and has been a visiting professor at MIT and at 
Harvard. He has received many awards for his 

work in child development and cognitive neuroscience.

25 April n  HarperOne

This book is about the science behind beliefs, not whether beliefs are true or not. When you 
understand the supersense you will better understand your own beliefs, as well as why so 
many of us hold supernatural beliefs.�

— E x cerpt      fro   m  S u p e r S e n s e
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It’s Not About the Money
Unlock Your Money Type to Achieve 
Spiritual and Financial Abundance

Brent Kessel 

 
 
 
 

Brent Kessel combines the latest financial thinking with 
ancient wisdom to shed light on the relationship between 
people and their cash, and offers the reader a program 
for attaining financial and emotional security. Drawing on 
interviews with spiritual leaders and financial gurus, Kessel 
teaches you how to grow more conscious of your spend-
ing, saving, investing, and giving, and shows you how to 
become more financially sound and spiritually at peace. 

It’s Not About the Money includes:

•	� Quizzes for discovering your money type

•	�E xercises and meditations for freeing yourself  
from old patterns regarding money

•	� Customized worksheets and resources providing  
concrete programs for improving your financial 
security

ZEN AND THE ART OF MONEY MANAGEMENT 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �15-City Radio Satellite Tour
• �Postcard Campaign
• �Online Promotion, Including 

Advertising on Daily Om
• �Official Author Website: 

www.brentkessel.com

SELF-HELP/BUSINESS
978-0-06-123405-7
$14.95 ($16.25 Can.)
336 pages; 5A × 8
Carton Quantity: 60
Selling Territory: W
PUBLISHING HISTORY:
HARPERONE
978-0-06-123406-4 (hc)

26 April n  HarperOne n  Trade Paperback

“Applying Eastern wisdom to a very Western 
concern, Kessel shows how being mindful  
of our relationship to money can free one of 
anxiety and even turn money into a tool  
for compassion.”

—Thich Nhat Hanh, author of The Art of Power

Worth magazine named Brent Kessel  one of the top 250 financial advisors  
in the U.S. and his company, Abacus Wealth Partners, which has close to a billion  
dollars in client assets under management, was named one of the “top 250 
wealth management firms in the U.S.” by Bloomberg Wealth Manager. Dubbed 
a “Financial Soul Searcher” by Research magazine, Kessel has been featured in 
Newsweek as well as Yoga Journal. Kessel lives in Topanga, CA.
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This is a financial-planning guide unlike any other
on the market, thanks mostly to Kessel’s skillful 

combination of yoga and wealth-management expertise.
— B oo  k list  
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Mom’s Little Angel
Stories of the Special Bond Between 
Mothers and Daughters

Gregory Lang 

The New York Times bestselling author of 
Why A Daughter Needs a Dad and Why A 
Daughter Needs a Mom tells real stories of 
mothers and daughters

A mother is a daughter’s constant companion, teacher, 
role-model, and best friend. Throughout our lives, mothers  
are always there—to provide a shoulder to cry on, chicken 
soup when we’re sick, or a ride to the mall. In this tribute 
to mothers, and the special role they play in a growing 
girl’s life, bestselling inspirational author Gregory Lang 
collects real-life stories of mother and daughters to 
explore this special relationship. 
	 With his trademark storytelling and inspirational 
vignettes, Lang has created a perfect gift for Mother’s Day 
or birthdays—a book that inspires mothers to empower 
their daughters to become strong, independent women, 
and reminds daughters that their mothers are an ever-
present source of strength, support, and wisdom. 

•	�Why a Daughter Needs a Dad has sold  
more than a million copies and  
Why a Daughter Needs a Mom has sold  
more than 500,000 copies

Gregory E .  Lang  is the author of the 
New York Times and USA Today bestseller 
Why a Daughter Needs a Dad, which has sold 
more than 750,000 copies, Daddy’s Little Girl,  
Why a Daughter Needs a Mom, and Why a Son 
Needs a Mom. Lang lives in Atlanta with his 
wife and two daughters.

THE GREATEST GIFTS 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �National Print Attention
• �Syndicated Print Features
• �Online Promotion
• �Official Author Website:  

www.gregoryelang.com

GIFT/INSPIRATION
978-0-06-145150-8
$14.95 ($16.25 Can.)
208 pages; 7 × 8 
black and white photos 
throughout
Carton Quantity: 44
Selling Territory: W

Also by Gregory Lang:
Daddy’s Little Girl
978-0-06-145149-2 (hc)

27 April n  HarperOne
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A Perfect 

Mother’s 
Day

Gift!
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Flory
A Miraculous Story of Survival 

Flory Van Beek 

The inspiring story of a young Jewish girl 
caught in Nazi-occupied Holland

As the Nazi occupation of Holland grew from threat to 
reality, Flory Van Beek, a teenage girl, tried to escape on 
the infamous SS Bolivar with Felix, the man who would 
later become her husband. This ill-fated ship struck a 
series of mines, ultimately sinking along with the hopes of 
nearly all its passengers. Miraculously, both Flory and Felix 
survived, but they were to spend many years in hiding and 
on the run, before they finally found freedom. Their story 
vividly captures the terror of the Holocaust, the cour-
age of the people who risked their lives to protect their 
countrymen, and the faith of those who, against all odds, 
managed to survive.

I have always believed in survivor’s testimonies: 

they are unique. It is impossible to understand  

the Holocaust and its meaning without becoming  

acquainted with their experiences which they alone  

can tell with true authority.

— E l i e  W e i s e l

“An Amazing Account.”  —The Washington post 

marketing campaign
• �Postcard Campaign

MEMOIR
978-0-06-117615-9
$13.95 ($14.95 Can.)
256 pages; 5A × 8 
Carton Quantity: 60
Selling Territory: USCOM
PUBLISHING HISTORY:
HARPERONE
978-0-06-117614-2 (hc)

“A powerful memoir of    
  persecution, survival, and a young couple’s devotion.”

— R ichard       P aul    E vans    ,  author of The Gift

28 April n  HarperOne n  Trade Paperback

Flory A.  Van Beek came to America in 1948 with a suit-
case full of papers and photographs buried during the Holocaust. 
This material is now in the United States Holocaust Museum in 
Washington, D.C. Van Beek lives in Newport Beach, CA.
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I Love You, Miss Huddleston
And Other Inappropriate Longings of 
My Indiana Childhood

Philip Gulley 

The quintessential American storyteller 
captures the nostalgia of small town life and 
recounts his coming-of-age in Danville,  
Indiana (Pop. 4,000)

Evoking a time when boyhood was less sheltered and 
walking on the wild side was a rite of passage, I Love You, 
Miss Huddleston tells the unforgettable journey of Philip 
Gulley’s awkward adolescence, including his unwaver-
ing crush on his sixth grade teacher Miss Huddleston, 
which led to his fruitless attempts to get held back so he 
wouldn’t have to move across town to the junior high. 
Gulley tells the raucous stories of his band of buddies, and 
the trouble they could get into with such everyday items 
as a bushel of tomatoes, a few cases of bug spray, and a 
misplaced mannequin. Humorous, poignant, and nostal-
gic, this book transports you back to when the biggest 
worry on your mind was wondering when the ice cream 
truck would come ringing down the street.

•	 �There are more than 1.5 million Philip Gulley 
books in print

A wondrous coming-of-age story

marketing campaign
• �National Print Coverage
• �25-City Radio Satellite Tour
• �NPR Radio Sponsorships
• �Official Author Website: 

www.philipgulleybooks.com

MEMOIR
978-0-06-073659-0
$21.95 ($23.50 Can.)
208 pages; 51 × 82 
black and white photos 
throughout
Carton Quantity: 48
Selling Territory: W

Also by Philip Gulley:
Front Porch Tales
978-0-06-000627-3 (pb)
Porch Talk
978-0-06-073658 (hc)

Phil ip  Gulley  is the bestselling author 
of numerous titles including Front Porch 
Tales, the acclaimed Harmony series, and 
If Grace Is True and If God Is Love, coau-
thored with James Mulholland. He and his 
wife, Joan, live in Indiana with their sons, 
Spencer and Sam.

29 April n  HarperOne
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EMMY WINNER: 
“Porch Talk with  

Phil Gulley” on the 
Indiana PBS affiliate 
WFYI show “Across 

Indiana” won an 
Emmy Award

Philip Gulley is a Quaker pastor from  
Indiana with a charming sense of small-town life—

and a shrewd sense of life in general . . . . 
A self-deprecating narrator . . .  

he knows how to exaggerate in a witty way.

— W all    S treet      J ournal    
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Under Pressure
Rescuing Our Children from the 
Culture of Hyper-Parenting

Carl Honoré 
 
 
 
 
 

In a highly competitive age, resisting the pressure to 
hyper-parent is not easy. We all fear being left behind or  
shortchanging our kids. Yet research shows that the best 
way to raise the next generation is to relax, trust our 
instincts, and enjoy the ride.
	T o map out the future of childhood, Carl Honoré 
sifts through the latest scientific research, interviews 
experts from around the world, and visits classrooms, 
playgrounds, a Harry Potter convention, toy companies, 
television studios, a video gaming conference, a child 
beauty pageant, and a plastic surgery clinic. Blending top 
reportage, intellectual inquiry, anecdotes, and offbeat 
humor, Under Pressure will appeal to anyone who is inter-
ested in families, parenting, and the future of childhood.

PARENTING IN THE AGE OF ANXIETY 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �Online Promotion
• �Official Author Website: 

www.carlhonore.com

PARENTING
978-0-06-112881-3
$14.95 ($16.25 Can.)
304 pages; 5A × 8
Carton Quantity: 36
Selling Territory: US
PUBLISHING HISTORY:
HARPERONE
978-0-06-112880-6 (hc)

Also by Carl Honoré:
In Praise of Slowness
978-0-06-075051-0 (pb)

30 April n  HarperOne n  Trade Paperback

Carl Honoré worked with street children in Brazil. 
This inspired him to take up journalism. Since 1991, he 
has written from all over Europe, and South America, 
spending three years in Buenos Aires along the way. His 
work has appeared in publications on both sides of the 
Atlantic, including the Economist, Observer, American Way, 
National Post, Globe and Mail, Houston Chronicle and Miami 

Herald. His first book In Praise of Slowness was an international bestseller.
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Honoré presents a list of ways in which parents 
all over the developed world have long  

been robbing their children of their childhoods by 
inserting themselves into every facet of  

their children’s lives. . . . This is an excellent choice.
— L ibrary       J ournal    

“�An important new look at the evolution of  
child rearing among the global middle  
class. Honoré’s final words to parents are 
comforting: Trust your instincts and let your 
children be children.”     —The Oregonian
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Praise for Just Say Om!:

  A copy of this little  
gem of a book  

could be the kindest most 
welcome thing  

you’ve probably ever  
given a young person.

— Y oga    J ournal    

TAKE CHARGE OF TECHNOLOGY 

Wisdom 2.0
Ancient Secrets for the Creative & 
Constantly Connected

Soren Gordhamer 

User-friendly guidance for the millions  
of people attempting to strike the right life 
balance with their computers, cell phones, 
Blackberrys and iPods

Reuters recently reported that Americans are willing to go 
longer without friends and sex than the Internet. Seduced by 
the allure of technology, we have traded face-to-face con-
tact for the rush of online communication, which appears  
to address but never truly fulfills our profound need for 
human connection. Utilizing such technologies becomes a 
compulsive action, rather than a creative process, and the 
resultant stress impedes the very multitasking and effi-
ciency that the technology was meant to inspire.
	I n Wisdom 2.0, Soren Gordhamer, author of the medi-
tation book for teens Just Say Om!, offers  sound guidance 
to the millions of people attempting to find the right bal-
ance with computers and cell phones. Fun, witty and in 
sync with contemporary life, Wisdom 2.0 provides effec-
tive, time-tested tools and approaches for reducing stress 
in a technology-saturated universe—and for nurturing cre-
ativity, online and off.

Soren Gordhamer  is the author of the  
meditation book for teens Just Say Om! He 
has taught stress reduction programs at 
Google and in numerous other settings, and  
is the founder of the Lineage Project, a non-
profit organization that has taught medi-
tation and yoga-based stress reduction 

programs to incarcerated teens in New York City for the last 
seven years. He is also co-founder and CEO of Zooleo, a Web 
2.0 Internet company. Gordhamer has been featured in GQ 
magazine and Newsweek.com.

marketing campaign
• �National Print Media Campaign
• �Postcard Campaign
• �Online Promotion, Including 

Advertising on Daily Om
• �Official Author Website:  

www.sorengordhamer.com

SELF-HELP
978-0-06-165151-9
$13.95 ($14.95 Can.)
224 pages; 51 × 61 
Carton Quantity: 40
Selling Territory: W
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Backlist n HarperOne32

The Measure of a Man
Sidney Poitier
978-0-06-135790-9 (pb)

The Alchemist
Paulo Coelho
978-0-06-112241-5 (pb)

The Pilgrimage
Paulo Coelho
978-0-06-251279-6 (pb)

The Valkyries
Paulo Coelho
978-0-06-251334-2 (pb)

Religious Literacy
Stephen Prothero
978-0-06-084670-1 (hc)

Mere Christianity
C. S. Lewis
978-0-06-065292-0 (pb)

The Great Divorce
C. S. Lewis
978-0-06-065295-1 (pb)

A Grief Observed
C. S. Lewis
978-0-06-065238-8 (pb)

The Problem of Pain
C. S. Lewis
978-0-06-065296-8 (pb)

The Screwtape Letters
C. S. Lewis
978-0-06-065293-7 (pb)

The Complete C. 
S. Lewis Signature 
Classics
C. S. Lewis
978-0-06-120849-2 (pb)

A Year with C. S. Lewis
C. S. Lewis
978-0-06-056616-6 (hc)

Leaving Church
Barbara Brown Taylor
978-0-06-087263-2 (pb)

Save Me From Myself
Brian Welch
978-0-06-125184-9 (hc)

The Heart of 
Christianity
Marcus J. Borg
978-0-06-073068-0 (pb)

The Last Week
Marcus J. Borg and John 
Dominic Crossan
978-0-06-087260-1 (pb)

The World’s Religions
Huston Smith
978-0-06-250811-9 (pb)

The Dance of the 
Dissident Daughter
Sue Monk Kidd
978-0-06-114490-5 (pb)

The Tibetan Book of 
Living and Dying
Sogyal Rinpoche
978-0-06-250834-8 (pb)

The Essential Rumi
Translations by Coleman 
Barks with John Moyne
978-0-06-250959-8 (pb)

Celebration of 
Discipline
Richard J. Foster
978-0-06-062839-0 (hc)

Forgive for Love
Frederic Luskin
978-0-06-123494-1 (hc)

Forgive for Good
Frederic Luskin
978-0-06-251721-0 (pb)

Misquoting Jesus
Bart D. Ehrman
978-0-06-085951-0 (pb)

Life Together
Dietrich Bonhoeffer
978-0-06-060852-1 (pb)

God’s Politics
Jim Wallis
978-0-06-083447-0 (pb)

Ruthless Trust
Brennan Manning
978-0-06-251776-0 (pb)

stoc    k  up   on   these   



NRSV HarperCollins 
Catholic Gift Bible 
(white)
HarperBibles
978-0-06-124488-9 (pb)

The HarperCollins 
Study Bible
Harold W. Attridge, 
General Editor
978-0-06-122840-7 (pb)

NRSV Standard Bible
978-0-06-123118-6 (hc)

NRSV Standard Bible, 
Catholic Edition
978-0-06-123120-9 (hc)

The Sermon on the 
Mount
Emmet Fox
978-0-06-062862-8 (pb)

The Nag Hammadi 
Library
James M. Robinson, 
Editor
978-0-06-066935-5 (pb)

The Divine Conspiracy
Dallas Willard
978-0-06-069333-6 (hc)
978-0-06-133697-3 (uabcd)

Muhammad
Karen Armstrong
978-0-06-115577-2 (pb)

365 Tao
Deng Ming-Dao
978-0-06-250223-0 (pb)

In Praise of Slowness
Carl Honoré
978-0-06-075051-0 (pb)

The Monk Who Sold 
His Ferrari
Robin S. Sharma
978-0-06-251567-4 (pb)

Spiritual Divorce
Debbie Ford
978-0-06-251696-1 (pb)

Facing Love Addiction
Pia Mellody
978-0-06-250604-7 (pb)

Discover the Power 
Within You
Eric Butterworth
978-0-06-250115-8 (pb)

The Enneagram Made 
Easy
Renee Baron
978-0-06-251026-6 (pb)

Journey to the Heart
Melody Beattie
978-0-06-251121-8 (pb)

Life After Life
Raymond Moody Jr., 
M.D.
978-0-06-251739-5 (pb)

Facing Codependence
Pia Mellody, Andrea 
Wells Miller, and J. Keith 
Miller
978-0-06-250589-7 (pb)

100 Simple Secrets of 
Happy People
David Niven, Ph.D.
978-0-06-115791-2 (pb)

Meditations for 
Women Who Do Too 
Much
Anne Wilson Schaef
978-0-06-073624-8 (pb)

The Gift of Change
Marianne Williamson
978-0-06-081611-7 (pb)
978-0-06-073845-7 (cd)

Simply Christian
N. T Wright
978-0-06-050715-2 (pb)

A Time to Grieve
Carol Staudacher
978-0-06-250845-4 (pb)

Rumi: The Book of Love
Coleman Barks
978-0-06-075050-3 (pb)

When the Heart Waits
Sue Monk Kidd
978-0-06-114489-9 (pb)
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Dynamics of Faith
Paul Tillich

978-0-06-093713-3 (pb)
Available March 2009

Religion Within the Limits of 
Reason Alone
Immanuel Kant

978-0-06-130067-7 (pb)
Available Now

Purity of Heart
Soren Kierkegaard

978-0-06-130004-2 (pb)
Available Now

The Dancing Wu Li Masters
An Overview of the New Physics

Gary Zukav
978-0-06-095968-5 (pb)
Available April  2009

Not Always So
Practicing the True Spirit of Zen

Shunryu Suzuki
978-0-06-095754-4 (pb)
Available May 2009

F i v e  C l a s s i c s  
w i t h  a l l  n e w  p a c k a g e s

New year, New look,  
new selling opportunity with 

HarperOne
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Mere Christianity
C. S. Lewis
978-0-06-065292-0 (pb)

NRSV HarperCollins 
Catholic Gift Bible (white)
Harper Bibles
978-0-06-124488-9 (hc)

Christianity for the  
Rest of Us
Diana Butler Bass
978-0-06-085949-7 (pb)

Celebration of Discipline
Richard J. Foster
978-0-06-062839-0 (hc)

The Divine Conspiracy
Dallas Willard
978-0-06-069333-6 (hc)

Simply Christian
N. T. Wright
978-0-06-050715-2 (hc)

The Last Week
Marcus J. Borg and  
John Dominic Crossan
978-0-06-087260-1 (pb)

Stock up on these essentials  
for every bookshelf.

These  
bestselling 

HarperOne titles 
have sold more 
than 3.5 million 

copies

  S e v e n   e s s e n t i a l s  f o r
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Balmer, GOD IN THE WHITE 
HOUSE: A HISTORY – 1960-2004
First Serial, UK, Translation, Audio, 
Dramatic: Harper One

Bass, A PEOPLE’S HISTORY  
OF CHRISTIANITY
First Serial, UK, Translation, Audio, 
Dramatic: HarperOne

Boteach, THE EROS EFFECT
First Serial, UK, Translation, Audio: 
HarperOne; Dramatic: Author c/o 
HarperOne 

Chopra, JESUS
First Serial, UK, Translation: 
HarperOne; Audio, Dramatic: 
Trident Media Group

Cushnir, THE ONE THING 
HOLDING YOU BACK
First Serial: HarperOne; UK, 
Translation, Audio, Dramatic:  
Trident Media Group

Ehrman, GOD’S PROBLEM
First Serial, UK, Translation, Audio, 
Dramatic: Harper One

Farrington, A HELL OF MERCY
First Serial, UK, Translation,  
Audio: HarperOne; Dramatic:  
Linda Chester Agency

Ford, THE SOULMATE SECRET
First Serial, UK, Translation,  
Audio: HarperOne; Dramatic: 
Dharma Teamworks

Ford, WHY GOOD PEOPLE DO 
BAD THINGS
First Serial, UK, Translation,  
Audio: Harper One; Dramatic: 
Dharma Teamworks

Gibson, THE FINAL DAYS OF JESUS
First Serial, UK, Translation,  
Audio: HarperOne; Dramatic:  
Luxton Harris Ltd. 

Gordhamer, WISDOM 2.0
First Serial, UK, Audio: HarperOne; 
Translation, Dramatic: Sarah Jane 
Freymann Literary Agency

Gulley, Philip	
I LOVE YOU, MISS HUDDLESTON
First serial, UK, Translation, Audio, 
Dramatic: HarperOne

HARPER BIBLES NRSV STANDARD 
CATHOLIC ED BIBLE ANGLICIZED 
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First serial, UK, Translation, Audio, 
Dramatic: National Council of 
Churches
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First Serial, UK, Translation,  
Audio: HarperOne; Dramatic: 
Author c/o HarperOne
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UK, translation, Dramatic:  
Fletcher & Parry 

Hood, SUPERSENSE
First Serial, UK, Translation,  
Audio: HarperOne; Dramatic:  
The Stuart Agency
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ENCYCLOPEDIA OF 5,000 SPELLS
No rights information available

Illes, Judika	
ENCYCLOPEDIA OF SPIRITS
First serial, UK, Translation, Audio, 
Dramatic: HarperOne

Jones, THE GREEN COLLAR 
ECONOMY
First Serial, Audio: HarperOne; UK, 
Translation Dramatic: Patti Breitman 

Kessel, IT’S NOT ABOUT THE 
MONEY
First Serial, UK, Translation, Audio: 
Harper One; Dramatic: Linda Chester

Kramer, UNTITLED
First Serial, Audio: HarperOne;  
UK, Translation, Dramatic:  
Kneerim & Williams

Lang, MOM’S LITTLE ANGEL
First Serial, UK, Audio:  
HarperOne; Translation,  
Dramatic: The Stuart Agency

Luskin, Frederic	
FORGIVE FOR LOVE
UK, Translation, Audio: HarperOne; 
Dramatic: Manus & Associates

Metaxas, Eric	
BONHOEFFER
First serial, UK, Translation,  
Audio: HarperOne; Dramatic:  
The Ambassador Agency

Meyer, SIGNATURE IN THE CELL
First Serial, UK, Translation,  
Audio: HarperOne; Dramatic: 
Anderson Literary Agency

Meyers, SAVING JESUS FROM  
THE CHURCH
First Serial, UK, Translation,  
Audio: HarperOne; Dramatic:  
Carol Mann Agency

Morris, Jonathan
PROMISE, THE
First serial, UK, Translation,  
Audio: HarperOne;  
Dramatic: Williams & Connolly

Parfitt, THE LOST ARK OF 
 THE COVENANT
First Serial, Audio: Harper One;  
UK, Translation, Dramatic:  
Barbara Levy Agency

Taylor, AN ALTAR IN THE WORLD
First Serial, UK, Translation,  
Audio: HarperOne;  
Dramatic: Thomas Grady Agency

Tillich, Paul	
DYNAMICS OF FAITH
UK, Translation, Audio,  
Dramatic: HarperOne

Van Beek, FLORY
First Serial: Harper One;  
UK, Translation, Audio,  
Dramatic: Trident Media Group

Wallis, THE GREAT AWAKENING
First Serial, UK, Translation, Audio, 
Dramatic: Harper One
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Audio: HarperOne; UK, Translation, 
Dramatic: John Brockman Associates
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Administrative and  
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HarperCollins Publishers 

10 East 53rd Street 

New York, NY 10022-5299 

(212) 207-7000

HarperOne 

353 Sacramento Street, Suite 500 

San Francisco, CA 94111-3653 

(415) 207-4400

The price listed with the descrip-
tion of each book in this catalog is 
the suggested consumer’s price.  
All retailers are free to estab-
lish their own prices. Suggested 
consumer’s prices are suggestions 
only and do not necessarily reflect 
the prices at which the books will 
be sold. These prices are also the 
prices from which HarperCollins 
discounts are deducted. Discounts 
apply in the United States only. 
Suggested prices and announced 
marketing plans are subject to 
change without notice.

To request available reader’s 
editions, please contact your Harp-
erCollins representative.

Special Sales
Special Markets accounts may 
purchase all titles included in this 
catalog from the Special Markets 
department.

For inquiries, contact Special 
Markets in the New York office:

Phone ���������������������������212-207-7528 
Fax ���������������������������������212-207-7222 
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Scranton, PA 18512-4621

Use our toll-free number for 
Ordering and Customer Service:

Phone �����������������������1-800-242-7737 
Fax �����������������������������1-800-822-4090
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For Our Business Partners: 
•	 www.HarperCollinsInfo.com – where our business partners can access timely and relevant         

information about books, authors, and services. It is a one-stop portal for quick and easy 
access to information grouped by business partner. 

F O R  B O O K S E L L E R s :  
Visit www.HarperCollinsInfo.com for links to:
•	 HarperAdvantage is a password-protected web site created to assist booksellers—anytime, 

anywhere. Check your order status, get copies of your invoices, and download jacket images, 
and more. If you do not yet have an account, please contact your sales rep or Customer 
Service at 800-242-7737.   

•	 REDI program offers a 1% discount to qualified retail accounts and sends users electronic        
statements and notices. 

•	 Subsidiary Rights: This page offers contact information for our sub agents worldwide, 
together with our most recent foreign rights guides.

F O R  L I B R A R I A N S :
Visit www.Harperlibrary.com:
•	 Where you will find information on author library events as well as librarian resource links. 

Check back here for author appearances at library conferences, how to book an author for a 
library event with HarperCollins, and information on conferences, where the HarperCollins 
Library Marketing team will be in full force.

F or   T eachers        and    A cade    m ics   :
Visit www.HarperCollinsInfo.com for links to:
•	 www.HarperAcademic.com: browse titles by discipline and get teaching resources for adult books.

•	 www.HarperTeacher.com: browse titles by grade and subject and get teaching resources for 
kids’ books.

On both of these sites you can find information for obtaining desk copies, as well as fees and forms 
for requesting examination copies when considering HarperCollins books for course adoption. 

F or   T he   P ress    :
Visit www.HarperCollinsInfo.com for links to:
•	 HarperCollins’ Press Releases from 2001 to the present. 

•	 Publicity Contacts regarding publicity opportunities for our books and authors and informa-
tion on obtaining review copies.

For information on Reprint, 
Book Club & Serial Sales, 
Permissions, Motion Picture 
Sales, and Review Copies  
for titles other than 
HarperCollins publications, 
please contact the appropriate 
publisher as follows:

All Publishers located at:

10 East 53rd Street
New York, NY 10022-5299
212-207-7000 

HarperOne
353 Sacramento Street
Suite 500
San Francisco, CA 94111-3653
415-477-4400

HarperCollins Children’s Books
1350 Avenue of the Americas
New York, NY 10019
212-261-6500

To order any HarperCollins title, 
email:  orders@harpercollins.com

Bulk Sales — Businesses, 
Corporations, and Other Entities: 
To buy books in quantity for  
corporate use or sales incentives, 
email:  spsales@harpercollins.com  
or call 212-207-7528

Codes for Export  
Selling Territories

W	 World
USCOM	U S, Canada,  		
	 and Open Market
USOM	U S and Open 		
	M arket
USC	U S and Canada
US	U S Only

Codes for Backlist Editions

hc	 Hardcover
pb	T rade Paperback
mm	M ass Market
uabcd	�U nabridged 

Compact Disc
uabcs	�U nabridged Cassette
cd	� Abridged Compact 

Disc
cs	 Abridged Cassette
lp	L arge Print
e-book	 Electronic Book

Cover Design: Jim Warner
Catalog Design: Lucy Nielsen

This catalog is printed on  
recycled paper as part of our 
ongoing efforts to address  
environmental concerns.

Visit HarperCollins on the Web!
For All Book Lovers: 
•	 www.HarperCollins.com: a complete listing of all the HarperCollins books 

•	 www.HarperCollinsChildrens.com: home of HarperCollins books for kids

•	 www.HarperTeen.com: home of HarperCollins books for teens

The HarperCollins web sites are rich with content and services. Browse all our titles; find 
author interviews, features, and behind-the-book stories. Here you will find the largest       
collection of our reading guides, along with teaching resources. We offer suggestions on 
how to plan a community-wide reading event. You can browse lists of bestsellers and 
award winners. You can keep up-to-date on authors’ events and search to see if your 
favorite author is on tour. We provide a comprehensive listing of author web sites. Visit 
the HarperCollins sites to get ideas and to see how we are supporting the reading and 
book-buying community online.

For more information about books in a specific imprint visit www.harpercollins.com/
imprints

Don’t Miss These Great online Programs:
•	 AuthorTracker – Don’t miss the next book by your favorite author
•	 First Look – Read and review tomorrow’s books today
•	 Invite the Author – Bringing book groups and authors together




